
Why Social Media
Should Be Part Of 
Your SEO Strategy
The Internet has come a long way in the last 
decade. Over the space of just 10 years, we’ve 
seen the number of Internet users triple from 1 
billion to 3 billion. We’ve seen the average time 
spent on the Internet per day quadruple from 46 
minutes to over 4 hours. We’ve seen the number 
of websites grow from about 65 million to 923 
million. We’ve seen social media revolutionize the 
Internet, with more than 14% of the world’s 
population using Facebook alone.

And amid all the growth and developments, we’ve 
seen social media change the face of online 
marketing. Online marketing once meant building 
a website, including a few keywords on your site, 
and submitting links to directories. These meth-
ods alone, however, are no longer sufficient to be 
a true competitor on the Web. Today, social 
media perfectly enhances your SEO efforts by 
putting your content in front of audiences that 
will click on it, share it, like it, and link to it.



If you’re skeptical about incorporating social 
media into your SEO strategy, you’re not alone. 
Business owners often worry that because social 
media developed quickly, it will die quickly too. 
However, statistics and studies suggest that social 
media isn’t just a passing fad. In fact, according to 
a 2014 report on social media marketing, 92% of 
marketers stated that social media is an impor-
tant part of their businesses.

But that’s not the only reason why social media 
should be part of your SEO strategy. There are 
actually several factors that contribute to social 
media being an important part of your online 
marketing strategy.

First and foremost, the point of your website is to 
attract customers to your business. As such, you 
want your inbound traffic (or number of visitors to 
your site) to be very high. The more people visit your 
site, the more people know about your business, 
services, and products. Without social media, you 
limit your inbound traffic to people who already 
know about your business and people who search 
the Web for the keywords your site ranks for.

By utilizing social media and sharing content on your 
social profiles, you expand your potential circle of 
influence. Rather than relying on Google to drive 
customers to your site, you can use Facebook, Twit-
ter, and other social media platforms to bring 
people in. Increased traffic is beneficial primarily 
because search engines reward high-traffic sites 
with higher rankings.

Social Media Is Here To Stay

Social Media Increases Inbound 
Traffic to Your Website



Social Media Helps You Earn Links

Social Media Improves 
Conversion Rates

Social Media is Key to Increasing 
Awareness and Search Queries for 
Your Company
The more familiar people become with your 
business on social media, the more likely they are 
to perform internet searches for your business. 
For example, after commenting on a link your 
business posted on Facebook, an individual might 
search for you on Google. When Google sees 
more and more people searching for your busi-
ness, they’ll reward you with a higher search 
engine ranking.

Earning links is an important ranking factor 
because links indicate how popular your 
website is. Not all links are created equal. 
You want to earn links organically, and social 
media is a great tool to help you do this. 
Similarly to a megaphone, social media will 
amplify your brand’s voice by getting your 
content in front of more followers that will, in 
turn, share and link to it.

Social media leads to higher conversion rates in 
two distinct ways. First, social media fosters 
brand awareness and improved trust, making it 
more likely for visitors to become customers. 
More importantly, though, social media humaniz-
es your business. On social platforms like Face-
book and Twitter, your business can act like a 
person would. Subsequently, people will feel 
more comfortable talking to, engaging with, and 
doing business with you. Remember, people like 
doing business with people.



Whether customers learn about you on social media or 
elsewhere, social media helps keep them coming back for 
more.That’s important because repeat website visitors also 
influence your SEO performance. Two recent studies found 
that companies that engage on social media tend to have 
more loyal customers.

According to researchers at Texas Tech University, social 
media allows companies to interact directly with customers, 
a luxury that wasn’t available several years ago. They state, 
“a strategic and open social media plan could prove influen-
tial in morphing customers into being brand loyal.” Further-
more, a study done by Convince & Convert found that 53% 
of Americans who follow companies on social media are 
more loyal to those companies.

Simply put, the relationships you build on social media act 
as a foundation from which the rest of your business can 
grow and develop.

Social Media Increases Customer 
Loyalty

Not only does social media interaction help forge lasting 
relationships with your existing customers, it also improves 
other people’s engagement with your content. Improved 
engagement demonstrates popularity and the more 
popular your content is with consumers the more likely it is 
to rank well in the search engines.

When one of your customers brags about your products or 
services on social media, their friends and followers might 
follow you because they are interested in similar products 
and services. As more and more people follow and talk 
about your business, your brand becomes more 
recognizable, reputable, and trustworthy on Google and 
other major search engines.

Additionally, social media allows you to engage with major 
influencers in your field. By interacting with thought leaders, 
government agencies, or worldwide companies, you can 
continue to build your brand’s authority and reach.

Social Media Improves Your 
Authority



When web designers and online marketers talk 
about SEO, they tend to provide tips about Google’s 
likes, dislikes, and behavior. While Google undoubt-
edly has a commanding presence on the Internet, it 
isn’t the end-all, be-all when it comes to search 
engine optimization.

You’re familiar with other search engines like Bing, 
Yahoo, and Ask. But did you know social media sites 
function as search engines in and of themselves?

In fact, YouTube is the second largest search engine 
in the world, with 1,440 searches performed every 
second. Twitter is another force to reckon with—as 
of January 2014, Twitter averaged 2.1 billion search-
es on a daily basis. And don’t forget Facebook, 
which allows users to search for people and busi-
nesses based on location, relationship, and a varie-
ty of other factors.

The key to leveraging the power of social search 
engines is to actually use those sites. YouTube, 
Twitter, and Facebook only search for content and 
information shared on their platforms. If your 
business isn’t on social media, social media users 
won’t find you if they do decide to search for you.

Your customers aren’t the only ones on Facebook 
and Twitter—your competitors are, too. If your 
company isn’t around to answer social media users’ 
questions about your industry, your competitors 
are. Instead of your business gaining loyal custom-
ers and increased website traffic, your competitors 
will reap the benefits of social media marketing.

SEO Isn’t Synonymous 
With Google

Your Competitors 
Are on Social Media



Aside from dedicating several hours a week to 
maintaining information, sharing content on your 
profiles and responding to comments, the poten-
tial losses associated with social media marketing 
are insignificant. Even if you choose to purchase 
advertisements on social media, the cost of doing 
so is small compared to traditional advertising 
methods.

However, the longer you wait to harness the 
power of social media, the more you have to lose. 
Your customers and competitors have embraced 
social media. Search engine results have 
embraced social media. And now, if you’re inter-
ested in growing your audience and business, it’s 
time for your company to embrace social media 
too.

As you can see, social media and SEO are con-
verging, and this is only going to accelerate. As 
social media networks continue to grow in popu-
larity, their influence on SEO will continue to grow 
as well.

Social Media Requires 
Little to No Risk




